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Marquette’s Graphic Identity
Marquette Catholic High School in Alton, IL was established in 1927. In that time MCHS has not only
provided a college prep education to thousands of students, but also played a deﬁning role in the lives
of tens of thousands of members of the Marquette family including graduates, parents of alumni,
donors and friends. This family, and the overall Marquette experience, are invaluable.
Marquette is also represented visually, though our graphic identities. The Marquette brand truly is
more than a logo or a color. Branding creates a visual standard that communicates consistency and
strength and represents our institution to the world.
The Graphic Committee’s purpose is to create a manual that clearly states the proper design and use
for the MCHS brand and all of its identiﬁable marks. By providing this document, we display our marks
and communicate their proper use. By formalizing our brand, the same core message of excellence
associated with Marquette since its inception, will be insured.
If at any time there are questions about proper use or design, please contact the Marquette branding
oﬃce for clariﬁcation and approval for use at branding@marquettecatholic.org .

The Marquette Colors

Marquette’s colors are blue and white. They are the signature of our brand and should be used
consistently and appropriately. They may be used as base colors and accent colors. The color gray has
long been associated with Marquette and may be used as an accent color. Speciﬁcally, when available,
the following colors should be used:

PRIMARY COLORS
Blue - PMS 287C, if printing on uncoated paper, substitute PMS 286U
White – PMS 11-0601TCX

ACCENT COLORS
Gray – PMS Cool Gray 6
*Please note: Black is not a base or accent color used by Marquette. However, we recognize there may
be times when black is necessary to oﬀset our primary and accent colors. A general guideline to follow
is that the color black should not be more than 5% of the total surface area in any given setting where
the Marquette brand is present. Black is never to be used as a base color in uniforms nor within any of
the respective logos of Marquette Catholic High School.
*Please note: We realize there will be times when the speciﬁc Marquette PMS colors are not available
and are not used in certain production processes. In this situation vendors should use the color
combination from the manufacturer that most closely resembles the Marquette PMS colors (see
above). In doing so keep in mind the following guidelines:
It is never OK to substitute the following colors for Marquette blue:
Shades of Baby/Light Blue Colors

It is never OK to substitute the following colors for Marquette white:
Light Cream or Grey Colors

MCHS “BLOCK M” Logo:
The Block M is the most recognizable logo for Marquette
Catholic High School. While MCHS uses a family of spirit
marks to communicate the brands of our athletic teams
and extra-curricular activities, the Block M is the primary
spirit mark. The Block M logo should not be used for
academic or business communications. The Athletic
Oﬃce is the only oﬃce that may use the Block M logo in
written or digital communications but not in the
“signature” of email or written communications.
3 color Block M

Logo Version:
The height of the “M” shall be a minimum of:
¾” in Print
75px on the Web/Digitally
This logo must remain as originally drawn, proportional
and cannot be modiﬁed, distorted or separated.
Generally speaking, there is a 1” area of
non-interference above, to the left and right of the ”M”.
Alternatively, the clear space around the M should
always be equal to the height of the M. Any text below
the “M” must conform to the guidance in the section
that follows (“Block M with Text Below”), or be approved
in writing by the MCHS Branding Oﬃce, and must not
intrude, interfere and/or be placed over or behind the
“M” itself. This logo should be displayed in PMS 287 C or
White PMS 11-0601TCX. PMS Cool Gray 6 is the accent
color. When producing this logo through embroidery, see
“Embroidery Guidance”, for speciﬁc instruction.
Some examples of how the M should not be used include:
•alter the mark in any way
•redesign, redraw, modify, distort or alter the
proportion of the mark
•surround the mark with any other design graphic
images in the buﬀer zone of the area of
non-interference
•add words or images to the mark
•change the font of any of the logos to another font
•alter the color or add shadow
To include this logo with any graphic, image or text, even if
such other graphic, image or text is outside the area of
non-interference, requires written permission from the
Marquette Branding Oﬃce.

One Color Block M
This logo should be displayed in PMS 287 C or White PMS
11-0601TCX

1 color Block M

Logo Versions:
Two Color Block M:
When presenting the block M in two colors, colors should be
presented in the following order from outside to inside:
Blue block M – blue, white, blue
White block M - white, blue, white

2 color Block M

Three Color Block M:
When presenting the Block M in three colors with outlines,
colors should be presented in the following order from
outside to inside:
Blue block M with outlines - blue, gray, white, blue
White block M with outlines - white, gray, blue, white

REVERSE

If the background color is a color other than a school color (blue,
white, gray) a two color screen must be used and the two color
screen must be blue (PMS 287 C when possible) and white.
The Block M may not be displayed in any colors other than the
oﬃcial Marquette colors without written permission of the
Marquette Branding Oﬃce.

1 color Block M
To include this logo with any graphic, image or text, even if such
other graphic, image or text is outside the area of non-interference,
requires written permission from the Marquette Branding Oﬃce.

BASKETBALL

MCHS Block “M” logo with text below
The Block M is the most recognizable logo for
Marquette Catholic High School and its primary use will
be on spirit apparel. While MCHS uses a family of spirit
marks to communicate the brands of our athletic teams
and extra-curricular activities, the Block M is the
primary spirit mark. The Block M logo should not be
used for academic or business communications and
shall only be used in written or email communications
of the Athletic Department, but not in the “signature” of
email or written communications Individual school
athletic teams, school sponsored clubs and school
sponsored activities may add text below the block M
according to the following guidelines.

Logo Versions
For individual athletic teams or school sponsored
clubs and activities the text identifying the individual
entity may be incorporated below the Block M. For
example, “BASKETBALL”, for the basketball team.
However, such text must be:

BASKETBALL
REVERSE

BASKETBALL

In the “freshman” font
Proportional, not to exceed a ratio of one part
text to three parts Block M
Not end more than ¾” outside the outer edge of
the Block M
Any text below the “M” must not intrude,
interfere and/or be placed over or behind the
“M” itself.
Be an approved Marquette color
Adhere to the 3 color and 2 color guidelines
when using borders and outlines
Not be on an angle or otherwise distorted

To include this logo with any graphic, image or text, even if
such other graphic, image or text is out side the area of
non-interference, requires written permission from the
Marquette Branding Oﬃce.

The Block M with Explorers Script Logo
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This block M with Explorers script is used primarily for
athletic correspondence pertaining to athletics and as a
spirit mark on apparel. It is not intended to be used on
athletic uniforms. The athletic block M cannot be used to
promote or imply endorsement of non-school activities.

Logo Versions
Three Color Block M:
When presenting the Block M in three colors with outlines,
colors should be presented in the following order from
outside to inside:
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Blue block M with outlines - blue, gray, white, blue
White block M with outlines - white, gray, blue, white
Two Color Block M:
When presenting the block M in two colors, colors should be
presented in the following order from outside to inside:
Blue block M – blue, white, blue
White block M - white, blue, white
If the background color is a color other than a school color (blue,
white, gray) a two color screen must be used and the two color
screen must be blue (PMS 287 C when possible) and white.
The Block M may not be displayed in any colors other than the
oﬃcial Marquette colors without written permission of the
Marquette Branding Oﬃce.

The M must remain as originally drawn, proportional and can
not be modiﬁed. There is a 1” buﬀer zone to the left, right and
top and a ¼” buﬀer zone to the bottom of the logo. This is an
area on non-interference.
To include this logo with any graphic, image or text, even if such
other graphic, image or text is out side the area of non-interference,
requires written permission from the Marquette Branding Oﬃce.

MARQUETTE CATHOLIC
HIGH SCHOOL
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The MCHS Academic Logo
The MCHS academic mark includes the
Serviam shield, located on the left and the
wordmark, to the right. This orientation may
not be modiﬁed. This logo is primarily used
for oﬃcial correspondence and should be
attached to all letterhead and email
communications from oﬃcial MCHS email
accounts.

Logo Versions
To ensure consistency, do not separate or
alter the components. There is a 1” area of
non-interference on all sides which may not
be infringed. This logo may be displayed in
PMS 287c or the reverse. This mark should
be used a graphical element and remain as
originally drawn, proportional and cannot be
modiﬁed, distorted or separated.

REVERSE

MARQUETTE CATHOLIC
HIGH SCHOOL
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To include this logo with any graphic, image or
text, even if such other graphic, image or text is
out side the area of non-interference, requires
written permission from the Marquette Branding
Oﬃce.

MARQUETTE CATHOLIC
HIGH SCHOOL
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Athletic Letterhead
The primary use of the Athletic Department
letterhead is for oﬃcial correspondence and
should be attached to all letterhead and email
communications from oﬃcial MCHS email
accounts for the athletic department. The
athletic letterhead mark includes the Block M,
located on the left and the wordmark to the
right. This orientation may not be modiﬁed. It is
not intended to be used on school athletic
uniforms or spirit apparel.

Logo Versions
To insure consistency, do not separate or alter
the components. It must remain as originally
drawn, proportional and cannot be modiﬁed.
There is a 1” buﬀer zone surrounding the seal.
This is an area on non-interference. The seal can
displayed in Blue PMS 287C or the reverse using
White – PMS 11-0601TCX.

REVERSE

MARQUETTE CATHOLIC
HIGH SCHOOL
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To include this logo with any graphic, image or text,
even if such other graphic, image or text is outside
the area of non-interference, requires written
permission from the Marquette Branding Oﬃce.

MARQUETTE
CATHOLIC

MARQUETTE
CATHOLIC

The Serviam logo
Marquette Catholic was founded by the Ursuline Sisters
in 1927. The Ursuline motto of “Serviam” is the MCHS
motto and means “I will serve”. This mark is used for
oﬃcial business and fundraising communications, to
express MCHS’ commitment to service and by the
Campus Ministry oﬃce when appropriate. This mark is
not an athletic or spirit mark and as such shall not be
used on athletic equipment or school athletic uniforms.

Logo Versions
To ensure consistency, never separate or alter the
components within the shield, stretch or otherwise distort.
When displayed by itself, there is a 1” area of
non-interference on all sides which may not be infringed.
When used with other approved graphical elements the
Serviam shield should always be placed to the left. This
mark should be used a graphical element and remain as
originally drawn, proportional and cannot be modiﬁed,
distorted or separated. This logo may be displayed in PMS
287c or the reverse.
Serviam Society members, alumni or others may not recreate or
use this mark without the written permission of the MCHS
Development Oﬃce.

REVERSE

MARQUETTE
CATHOLIC

To include this logo with any graphic, image or text, even if such
other graphic, image or text is outside the area of non-interference, requires written permission from the Marquette Branding
Oﬃce.
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The Seal
The Seal has limited application and is primarily
used for oﬃcial school uses such as contracts,
certain stationary, academic diplomas and
transcripts and in ceremonial communications,
such as formal invitations. The MCHS seal
includes the wordmark and the school seal with
the Serviam shield in the center of the mark.

Logo Versions
To insure consistency this mark should be used
a graphical element and remain as originally
drawn, proportional and cannot be modiﬁed,
distorted or separated. There is a 1” area of
non-interference on all sides. The seal can
displayed in Blue PMS 287C or the reverse using
White – PMS 11-0601TCX.

MARQUETTE CATHOLIC
ESTABLISHED 1927
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MARQUETTE CATHOLIC
ESTABLISHED 1927

To include this logo with any graphic, image or text,
even if such other graphic, image or text is outsside
the area of non-interference, requires written
permission from the Marquette Branding Oﬃce.

The Cross
The Cross may be used as a graphical element on
uniforms and spirit wear. Oﬃcial athletic uniforms
of MCHS teams must include the cross in one
location.

Logo Versions
The Cross mark has an area of non-interference of 3”
in all directions and should be placed in a uniform
location that does not interfere with other graphical
elements including manufacturer logos, MCHS logos,
numbers or other graphics. The Cross mark may not
be used within other MCHS marks, including the
academic, oﬃcial or the “Block M” marks.
Acceptable locations for the Cross mark include the
chest opposite the manufacturer logo, thigh, sleeve
or locker tag (back of neck). The Cross mark may not
be stacked directly above or below other graphical
elements. This mark should be used a graphical
element and remain as originally drawn, proportional
and cannot be modiﬁed, distorted or separated. The
cross can displayed in White (PMS 11-0601TCX), Blue
(PMS 287c), PMS Cool Gray 6 or the reverse of any of
these colors.

To include this logo with any graphic, image or text, even
if such other graphic, image or text is outside the area of
non-interference, requires written permission from the
Marquette Branding Oﬃce.

MARQUETTE
CATHOLIC

MARQUETTE
CATHOLIC
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The “Blue Crew” Mark
MCHS uses a family of spirit marks for our athletic brand.
The MCHS “Blue Crew” logo is an athletic spirit mark for
current students of Marquette Catholic High School and
is commonly worn by MCHS students seated in the
student cheering section at athletic games. This mark is
primarily used for spirit wear and is not to be used on
oﬃcial school athletic uniforms.

Logo Versions
This mark should be used a graphical element and
remain as originally drawn, proportional and cannot be
modiﬁed, distorted or separated. It has an area of
non-interference of at least 1” to the left, right and top
and 1/2“ on the bottom. This logo should be displayed
in White (PMS 11-0601TCX), PMS 287c or Reﬂex Blue.
When used on attire, the Blue Crew logo is often
accompanied by the Drew Schmidt “Automatic” mark
on the sleeve. See “Drew Schmidt Automatic” logo for
further instructions.

MARQUETTE
CATHOLIC

REVERSE

To include this logo with any graphic, image or text, even if
such other graphic, image or text is outside the area of
non-interference, requires written permission from the
Marquette Branding Oﬃce.

The Drew Schmidt “Automatic” Logo
The “Automatic” mark is used to commemorate the life and
memory of 2004 MCHS graduate Drew Schmidt, who passed
away in 2005. For decades the Marquette student section
has chanted “automatic” at basketball games, following a
made free throw by an accomplished player. Drew Schmidt
was a standout basketball player and proliﬁc free throw
shooter.

Logo Versions
This mark should be used as a graphic element and must
remain as originally drawn, proportional, cannot be modiﬁed, distorted or separated. This mark is placed on the left
sleeve of Blue Crew apparel and has a 1” area of non-interference. It can be displayed in White (PMS 11-0601TCX),
PMS 287c or PMS Cool Gray 6.

REVERSE

To include this logo with any graphic, image or text, even if such
other graphic, image or text is outside the area of non-interference, requires written permission from the Marquette Branding
Oﬃce.

The MCHS Salutations
Marquette is proud of its “family” atmosphere
among students, staﬀ, past and current parents and
alumni. The ﬁrst two words of our popular school
ﬁght song, “On Explorers”, are often used as a
greeting or farewell statement among members of
the Marquette family. “On Explorers” may be used,
when appropriate, to close oﬃcial email or written
correspondence. It may also be used on athletic or
spirit apparel.

REVERSE

A c c e p t e d A l t e r n a ti v e O p ti o n

Logo Versions
The accepted and required font for the MCHS Salutation
used in correspondence is Southern Aire Script. When
used as a graphic element this mark must remain as
originally drawn, proportional, cannot be modiﬁed,
distorted or separated and has a 1” area of non-interference. When used in a sentence or as the signature the
area of non-interference does not apply. It can be
displayed in PMS 11-0601TCX (White), PMS 287c (Blue)
or PMS Cool Gray 6.
The accepted font for the MCHS Salutations used on
athletic and spirit apparel is Southern Aire Script for the
word “On”. The word EXPLORER should be displayed in
the Freshman Font. This mark can be displayed in PMS
11-0601TCX (White), PMS 287c (Blue) or PMS Cool Gray
6.

REVERSE

To include this logo with any graphic, image or text, even if
such other graphic, image or text is outside the area of
non-interference, requires written permission from the
Marquette Branding Oﬃce.

Explorers
Explorers

The Explorers Script Logo
MCHS uses a family of spirit marks for our athletic
brand, including the “Explorers” logo. The primary
use of this mark is for athletic uniforms and spirit
apparel.

Logo Versions
This logo has an area of non-interference of at least 1”
on the top, left and right and at least ½” on the
bottom. This mark should be used a graphical element
and remain as originally drawn, proportional and
cannot be modiﬁed, distorted or separated. It is to be
presented in the Southern Aire Script Font.
When presenting the Script Explorers logo in three
colors with outlines, colors should be presented in the
following order from outside to inside:
Blue “Explorers” with outlines - blue, gray, white, blue
White “Explorers” with outlines - white, gray, blue,
white

REVERSE

Explorers

When presenting the Script Explorers logo in two
colors, colors should be presented in the following
order from outside to inside:
Blue “Explorers”– blue, white, blue
White “Explorers” - white, blue, white
When presenting the Script Explorers in one color, it
can be displayed in PMS 11-0601TCX (White), PMS
287c (Blue) or PMS Cool Gray 6.
If the background color is a color other than a school color
(blue, white, gray) a two color screen must be used and the
two color screen must be blue (PMS 287 C when possible)
and white.
The Script Explorers may not be displayed in any colors
other than the oﬃcial Marquette colors without written
permission of the Marquette Branding Oﬃce.
To include this logo with any graphic, image or text, even if
such other graphic, image or text is outside the area of
non-interference, requires written permission from the
Marquette Branding Oﬃce.

Marquette Word Logo
MCHS uses a family of marks for our athletic brand.
Athletic marks should never be used in place of an
academic mark. This logo is intended for use on school
athletic uniforms and spirit apparel.

Logo Versions
This logo has an area of non-interference of at least 1”
on the top, left and right and at least ½” on the bottom.
This mark should be used a graphical element and
remain as originally drawn, proportional and cannot be
modiﬁed, distorted or separated. It is to be presented
in the Freshman Font.
REVERSE

When presenting the Marquette logo in three colors
with outlines, colors should be presented in the
following order from outside to inside:
Blue “Marquette” with outlines - blue, gray, white, blue
White “Explorers” with outlines - white, gray, blue,
white
When presenting the Marquette logo in two colors,
colors should be presented in the following order from
outside to inside:
Blue “Marquette” – blue, white, blue
White “Marquette” - white, blue, white

REVERSE

When presenting the Marquette in one color, it can be
displayed in PMS 11-0601TCX (White), PMS 287c (Blue)
or PMS Cool Gray 6.
If the background color is a color other than a school color
(blue, white, gray) a two color screen must be used and the
two color screen must be blue (PMS 287 C when possible)
and white.
The Marquette word logo may not be displayed in any colors
other than the oﬃcial Marquette colors without written
permission of the Marquette Branding Oﬃce.
To include this logo with any graphic, image or text, even if
such other graphic, image or text is outside the area of
non-interference, requires written permission from the
Marquette Branding Oﬃce.

MCHS

MCHS

MCHS Logo
MCHS uses a family of marks for our athletic brand.
Athletic marks should never be used in place of an
academic mark. This logo is not intended for use
on school athletic uniforms, but may be used on
spirit apparel.

Logo Versions
This logo has an area of non-interference of at least
1” on the top, left and right and at least ½” on the
bottom. This mark should be used a graphical
element and remain as originally drawn,
proportional and cannot be modiﬁed, distorted or
separated. It is to be presented in the Freshman
Font.
When presenting the MCHS logo in two colors,
colors should be presented in the following order
from outside to inside:
Blue “MCHS” – blue, white, blue
White “MCHS” - white, blue, white
When presenting the MCHS logo in one color, it can
be displayed in PMS 11-0601TCX (White), PMS 287c
(Blue) or PMS Cool Gray 6.

REVERSE

MCHS

If the background color is a color other than a school
color (blue, white, gray) a two color screen must be used
and the two color screen must be blue (PMS 287 C when
possible) and white.
The Marquette word logo may not be displayed in any
colors other than the oﬃcial Marquette colors without
written permission of the Marquette Branding Oﬃce.

To include this logo with any graphic, image or text, even
if such other graphic, image or text is outside the area of
non-interference, requires written permission from the
Marquette Branding Oﬃce.

On
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Explorers
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On Explorers Athletic Society Logo
The MCHS On Explorers Athletic Society logo
is the primary logo used for all
correspondence, marketing and other
communications pertaining to the On
Explorers Society, a society of donors who
generously support the Marquette athletic
programs.

Logo Versions
This mark should be used a graphical
element and remain as originally drawn, and
proportional and cannot be modiﬁed,
distorted or separated must be presented in
the Marquette colors.
Members of the On Explorers Society may not
use the logo without the written permission of
the MCHS Branding Oﬃce.

REVERSE

On

Explorers
AthleticSociety
To include this logo with any graphic, image or
text, even if such other graphic, image or text is
outside the area of non-interference, requires
written permission from the Marquette Branding
Oﬃce.

Francis
Fund
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The Francis Fund Logos
The MCHS Francis Fund logo is the primary logo
used for all correspondence, marketing and other
communications pertaining to the Francis Fund, a
society of donors who generously support
Marquette students by funding ﬁnancial aid
scholarships.

Logo Versions
This mark should be used a graphical element
and remain as originally drawn, proportional
and cannot be modiﬁed, distorted or separated
and must be presented in the Marquette colors.
Donors to the Francis Fund may not use the logo
without the written permission of the MCHS Branding Oﬃce.

REVERSE

Francis
Fund
MARQUETTE CATHOLIC HIGH SCHOOL

To include this logo with any graphic, image or text,
even if such other graphic, image or text is outside
the area of non-interference, requires written
permission from the Marquette Branding Oﬃce.

theRENAISSANCEsociety

The Renaissance Society mark
The MCHS Renaissance Society was founded
in 1992 and is a giving society through which
donors contribute a minimum of $1,000
annually. It is a major source of funding for
the Annual Appeal, Marquette’s most
important annual fundraiser.

theRENAISSANCEsociety

Logo Versions
The Renaissance Society mark includes the
Serviam shield, located on the left and wordmark, to the right. This orientation may not be
modiﬁed. This logo is primarily used for oﬃcial
correspondence to the Renaissance Society and
general fundraising eﬀorts of the Development
Oﬃce and MCHS Foundation. To ensure consistency, do not separate or alter the components.
There is a 1” area of non-interference on all
sides which may not be infringed. This logo may
be displayed in Blue (PMS 287c) and White (PMS
11-0601TCX) or the reverse. This mark should be
used a graphical element and remain as originally drawn, proportional and cannot be modiﬁed,
distorted or separated.

MARQUETTE CATHOLIC

MARQUETTE CATHOLIC

REVERSE

Renaissance Society members, alumni or others may
not recreate or use this mark without the written
permission of the MCHS Development Oﬃce.

theRENAISSANCEsociety

MARQUETTE CATHOLIC

To include this logo with any graphic, image or text,
even if such other graphic, image or text is outside
the area of non-interference, requires written
permission from the Marquette Branding Oﬃce.

theSERVIAMsociety

MARQUETTE CATHOLIC

theSERVIAMsociety

MARQUETTE CATHOLIC

The Serviam Society mark
The MCHS Serviam Society is a giving society to
which donors donate a minimum of $5,000
annually. The Serviam Society mark includes the
Serviam shield, located on the left and wordmark, to the right. This orientation may not be
modiﬁed. This logo is primarily used for oﬃcial
correspondence to the Serviam Society and for
general fundraising eﬀorts of the Development
Oﬃce and MCHS Foundation.

Logo Versions
To ensure consistency, do not separate or alter the
components. There is a 1” area of
non-interference on all sides which may not be
infringed. This logo may be displayed in Blue (PMS
287c) and White (PMS 11-0601TCX) or the
reverse. This mark should be used as a graphical
element and remain as originally drawn,
proportional and cannot be modiﬁed, distorted or
separated.
Serviam Society members, alumni or others may not
recreate or use this mark without the written
permission of the MCHS Development Oﬃce.

REVERSE

theSERVIAMsociety

MARQUETTE CATHOLIC

To include this logo with any graphic, image or text,
even if such other graphic, image or text is outside the
area of non-interference, requires written permission
from the Marquette Branding Oﬃce.

“All In” Annual Appeal Logo
The MCHS “All In” Annual Appeal logo is the primary
logo used for all oﬃcial correspondence pertaining to
the Annual Appeal fundraising eﬀorts.

“ALL IN”

ANNUAL APPEAL

Logo Versions
To ensure consistency, do not separate or alter the
components. There is a 1” area of non-interference on
all sides, which may not be infringed. This logo may be
displayed in Blue (PMS 287c), gray (PMS Cool Gray 6)
and White (PMS 11-0601TCX) or the reverse. This
mark should be used a graphical element and remain
as originally drawn, proportional and cannot be modiﬁed, distorted or separated.

“ALL IN”

ANNUAL APPEAL

Donors to the “All In” Annual Appeal may not use the logo
without the written permission of the MCHS Branding
Oﬃce.

REVERSE

“ALL IN”

ANNUAL APPEAL

To include this logo with any graphic, image or text, even if
such other graphic, image or text is outside the area of
non-interference, requires written permission from the
Marquette Branding Oﬃce.

Junior

Junior

Junior Explorers Logo
MCHS uses a family of spirit marks to communicate the brands of our athletic teams and
extra-curricular activities. The Junior Explorers mark is an athletic spirit mark designed
for apparel worn by Marquette fans too
young to attend MCHS.

Logo Versions
This logo may be displayed in Blue (PMS
287c), gray (PMS Cool Gray 6) and White
(PMS 11-0601TCX) or the reverse. This mark
should be used a graphical element and
remain as originally drawn, proportional and
cannot be modiﬁed, distorted or separated.

REVERSE

Junior
To include this logo with any graphic, image or
text, even if such other graphic, image or text is
outside the area of non-interference, requires
written permission from the Marquette Branding
Oﬃce.
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Young Alumni Society Logo

SOCIETY

oung
YALUMNI
MARQUETTE CATHOLIC

SOCIETY

Logo Versions
This logo may be displayed in a three-color
version using Blue (PMS 287c), gray (PMS
Cool Gray 6) and White (PMS 11-0601TCX),
two color Blue (PMS 287c) and White (PMS
11-0601TCX), or the reverse. This mark
should be used a graphical element and
remain as originally drawn, proportional and
cannot be modiﬁed, distorted or separated.
Young Alumni Society members or others may
not recreate or use this mark without the
written permission of the MCHS Development
Oﬃce.

REVERSE

oung
YALUMNI

MARQUETTE CATHOLIC

SOCIETY
To include this logo with any graphic, image or
text, even if such other graphic, image or text is
outside the area of non-interference, requires
written permission from the Marquette Branding
Oﬃce.

MARQUETTE CATHOLIC

ALUMNI
SOCIETY
MARQUETTE CATHOLIC

ALUMNI
SOCIETY

Alumni Society Logo

Logo Versions
This logo may be displayed in a three-color
version using Blue (PMS 287c), gray (PMS Cool
Gray 6) and White (PMS 11-0601TCX), two color
Blue (PMS 287c) and White (PMS 11-0601TCX),
Blue (PMS 287c), gray (PMS Cool Gray 6) and
White (PMS 11-0601TCX) or the reverse. This
mark should be used a graphical element and
remain as originally drawn, proportional and
cannot be modiﬁed, distorted or separated.
Alumni Society members or others may not recreate
or use this mark without the written permission of
the MCHS Development Oﬃce.

REVERSE

MARQUETTE CATHOLIC

ALUMNI
SOCIETY
To include this logo with any graphic, image or text,
even if such other graphic, image or text is outside
the area of non-interference, requires written
permission from the Marquette Branding Oﬃce.

explorers
explorers
REVERSE

explorers
explorers
REVERSE

explorers
explorers
REVERSE

explorers

Explorer Word Logo
MCHS uses a family of marks for our athletic brand.
Athletic marks should never be used in place of an
academic mark. This logo is intended for use on school
athletic uniforms and spirit apparel.

Logo Versions
This logo has an area of non-interference of at least 1”
on the top, left and right and at least ½” on the bottom.
This mark should be used a graphical element and
remain as originally drawn, proportional and cannot be
modiﬁed, distorted or separated. It is to be presented
in the Freshman Font.
When presenting the Explorer logo in three colors with
outlines, colors should be presented in the following
order from outside to inside:
Blue “Explorers” with outlines - blue, gray, white, blue
White “Explorers” with outlines - white, gray, blue,
white
When presenting the Marquette logo in two colors,
colors should be presented in the following order from
outside to inside:
Blue “Explorers” – blue, white, blue
White “Explorers” - white, blue, white
When presenting the Marquette in one color, it can be
displayed in PMS 11-0601TCX (White), PMS 287c (Blue)
or PMS Cool Gray 6.
If the background color is a color other than a school color
(blue, white, gray) a two color screen must be used and the
two color screen must be blue (PMS 287 C when possible)
and white.
The Explorer word logo may not be displayed in any colors
other than the oﬃcial Marquette colors without written
permission of the Marquette Branding Oﬃce.
To include this logo with any graphic, image or text, even if
such other graphic, image or text is outside the area of
non-interference, requires written permission from the
Marquette Branding Oﬃce.

The Camp Like an Explorer Logo
MCHS uses a family of spirit marks for our athletic
brand, including the “Camp like an Explorer” logo.
The primary use for this logo is for the summer
youth camps. It can be used as advertising,
marketing and on apparel. The logo can be
presented with individual or multiple silhouettes
representing the sport camps oﬀered. It is not
intended to be used on varsity or junior varsity
uniforms.

Logo Versions
This logo has an area of non-interference of at least
1” on the top, left and right and at least ½” on the
bottom. This mark should be used as a graphic
element and remain as originally drawn, proportional
and cannot be modiﬁed, distorted or separated.
When presenting the Script Explorers logo in three
colors with outlines, colors should be presented in
the following order from outside to inside:

REVERSE

Blue “Explorers” with outlines - blue, gray, white,
blue
White “Explorers” with outlines - white, gray, blue,
white
When presenting the Script Explorers logo in two
colors, colors should be presented in the following
order from outside to inside:
Blue “Explorers”– blue, white, blue
White “Explorers” - white, blue, white
When presenting the Script Explorers in one color, it
can be displayed in PMS 11-0601TCX (White), PMS
287c (Blue) or PMS Cool Gray 6.
If the background color is a color other than a school color
(blue, white, gray) a two color screen must be used and
the two color screen must be blue (PMS 287 C when
possible) and white.
The Script Explorers may not be displayed in any colors
other than the oﬃcial Marquette colors without written
permission of the Marquette Branding Oﬃce.

Mary Queen of Victory...
Pray for Us!

Pre-Game Prayer
MCHS is rich in faith and tradition, with one
of the traditions being the pre-game prayer.
A coach or priest leads the team in saying a
Hail Mary and concludes with “Mary Queen
of Victory” with the players responding,
“Pray for us!”. This tradition can be captured
as a spirit mark on spirit wear. It may not be
used on team uniforms.

Father Marquette
Our school’s namesake, Father Marquette,
explored the Mississippi River that our
campus overlooks. His image represents
the courage and curiosity of an Explorer and
has been used for decades to personify the
school.
This image has limited use and approval
must be obtained from the Marquette
Branding Oﬃce.
Logo Versions
This logo may be displayed in a color
version using Blue (PMS 287c), White (PMS
11-0601TCX), and PMS Cool Gray 6.
Father Marquette can also be rendered in
gray tones.
This mark should be used a graphical
element and remain as originally drawn,
proportional and cannot be modiﬁed,
distorted or separated.

To include this logo with any graphic, image or text,
even if such other graphic, image or text is outside
the area of non-interference, requires written
permission from the Marquette Branding Oﬃce.

Guidance for parents, students, alumni and friends of Marquette

The logos and colors of Marquette Catholic High School are our most valuable branding assets. Before using
the school’s name or logos please consider whether the use would be consistent with the values and mission
of our school. For additional information regarding guidelines, approvals, general questions or a list of
preferred vendors, please contact the Marquette Branding Oﬃce at branding@marquettecatholic.org. The
Branding Standards Committee will review speciﬁc requests and proposals as needed.

Guidance for vendors

Marquette values the relationships we have with our vendors. To ensure consistency across the Marquette
Catholic, Alton, Illinois brand we are supplying this graphic standards document. When vendors are asked to
produce an item which seeks to represent Marquette Catholic High School and does not appear within this
guidance document the vendor must inform the Branding Oﬃce of such requests before producing the
requested item. Vendors must take care to produce logos which adhere to the design guidelines and the
intended use of such logos. For example, a vendor should not produce the Serviam logo on spirit wear, or use
spirit marks on oﬃcial documents.

Embroidery Guidlines
When embroidery processes are used to produce Marquette logos, for example the “Block M”, use the
following speciﬁc colors:
Blue - use Madeira 1676 or the comparable match from other manufacturers.
White - use Madeira 1805 or the comparable match from other manufacturers.
Gray – when producing a two color logo, use Madeira 1811 or the comparable match from other
manufacturers. When producing a three color logo (royal, gray, white) use Madiera 7807 to have
contrast with white.
When producing the block M logo on a white background with outlines, use the following colors from
outside to inside: blue, gray, white, blue.
When producing a white block M logo with outlines, use the following colors from outside to inside:
white, gray, blue, white.

The Branding Oﬃce

The Branding Oﬃce is the only entity at Marquette which provides oﬃcial permission to use Marquette’s
oﬃcial logos and marks. Jobs completed without the written permission of the Branding Oﬃce may not be
paid. Permission from coaches, faculty, administrators, parents, students, alumni, members of the Board of
Directors or other similar entities does not constitute permission from the Marquette Branding Oﬃce.
Vendors should be careful to receive oﬃcial approvals before proceeding with the production of items which
are not already approved in this document. Vendors who do not seek and receive permission from the MCHS
Branding Oﬃce before producing MCHS branded items may risk losing Marquette as a future customer and
may not be paid.
Marquette Catholic High School reserves the right to use any and all legal remedies to enforce the appropriate
use of brand assets.
To include any logo from the MCHS brand with any graphic, image or text, even if such other graphic, image or text is
outside the area of non-interference, requires written permission from the Marquette Branding Oﬃce.
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